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Beverage Packaging:
How innovation provide

convenience
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Mintel’s new Insights Presentation with a focus on the following areas:

What are the different elements of packaging design that need to

be considered when creating attention grabbing products?

With the faster pace of life, what are the convenience features

showing in different categories?

What will be the next stage of convenience packaging in changing
users’ context? /

If any of these issues can influence your industry or business then
it’s time to join us and start looking for opportunities..




Outline

User-Centered Packaging Design

* An exploration of the three levels of user-focused packaging design, including
Visceral, Behavioral and Reflective design

Convenience Packaging Innovation Review

* Focusing on how convenience is driving the behavioral level of packaging
design to solve usage problems caused by modern lifestyles

* Exploring how convenience based messaging is developing across beverage
categories via packaging design

What’s Next ? + Key Takeaways

* Taking a look at how convenience packaging is developing and how it needs
to evolve in order to continue to support the lives of today’s consumers

mintel.com




Trend and Innovation Consultant
E: bhu@mintel.com
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Bin Hu joined Mintel in March 2012 as Trend and and market research agencies, covering multiple
Innovation Consultant for China. He is responsible industries including Consumer Goods, Food and
for the Insight Presentation Programme by creating Beverage and Retail.

global Insights presentations and delivering them to

key clients in China. After getting his bachelor of engineering degree, Bin

studied in Milan and received a Master’s degree of

Bin is always keeping his eyes on change and Business Design with honors at Domus Academy,
hoping for the chance, with his local knowledge and the first postgraduate design school in Italy to be
global thinking, to help brands to innovate nominated three times by Business Week magazine
effectively. His specialties include trend research, as one of the best design schools in the world.

new product concept development, inspirational
presentation and workshop design. Bin comes from
a background in creative branding consultancy
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