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You’re not getting older.
You're getting better!
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1. THE MARKET SIZE
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2.CUTTING EDGE TECHNOLOGY
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DR. ALBERT KLIGMAN MD
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TYPES OF PEPTIDES

e Signal Peptides

e Neurotransmitter-Affecting Peptides
e Enzyme-Inhibiting Peptides

e Carrier Peptides
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OTHER POPULARANTI-AGING ACTIVES:
e Growth Factors

e Niacinamide

e Hydroquinone

e Retinoids

e |debenone
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POPULAR ANTI-AGING BOTANICALS:
e Coffee Berry
e Resveratrol
e Mushroom Extract
e Chamomile
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ANTI-AGING ANTI-INFLAMMATORIES:
e Feverfew
e Pycnogenol
® Mushroom extract
e Chamomile
e Quercetin

e Curcumin
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EFFECTIVE ANTI-AGING INGREDIENTS MUST:
* Be able to reach the intended target;

* Be in a biologically active form to exert effect;

e Remain at the target long enough for the
effect to fully manifest; and

e Be time-released to maintain effect.
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3. TODAY’'S NOVEL PRODUCTS
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ERASA XEP30
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for all skin
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REGULATIONS AROUND THE WORLD

U.S. Food and Drug Administration
=T9)/A\

Protecting and Promoting Your Health

Food and Drug Administration
PHILIPPINES
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4. CONSUMER & RETAIL TRENDS



happ







,.‘.‘) 20 V'.‘.‘-ﬁﬁc\ ——.T:

S == =




T 08:45 @ 7 82% WD

Tuniing s}
D &

09N uijiu Productivity naDy

® @

mdaen ninsfinty

7,000,000,000

M7y TV Thalland

W 8

FaceTime Google

8

Facebook maima




happ

TO REACH CONNECTED CONSUMERS:

e Create surround-sound via multiple devices

e Get personal

e Be bold
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CONCLUSIONS

e The Population is Growing & Aging

e Synthetic and Natural Ingredients Play a Key
Role in Product Efficacy

e How and Where People Get Their Information
and Buy Their Products is Changing Rapidly

e China Is at the Crossroads of This Revolution
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