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AT S1EMHE We work with
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Our clients include renowned international brands such as Boeing, Audi, Siemens, Bosch, Samsung,
ABSOLUT VODKA, ABB, DuPont, Herman Miller, Schneider Electric, Swatch, Hitachi, KIA, Haier, Midea,
Joyoung and CNOOC. We offer the most suitable and efficient product strategy and design service for
companies throughout different developing stages.
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A 700-square meter loft

~ In Bund 1919 Creative

Park, Shanghai.




EMNENEHEE: AEXAPEHR

Our Design Philosophy: Create Perfect User Experience

Wit B ERRE R TEE UM Dieter ZimmerBuREBERELRRTEN, SAUTHAEMTEREZ A —H"RNEHIRSE.

Professor Dieter Zimmer, the tutor of design director Jamy Yang, made a statement of design criterion as jury of the Red Dot
Design Award: a good design must be judged by the following five aspects.
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BRI ERY Our Publications
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YANG DESIGN has already published five design books, and several professional research electronic reports, covering aspects of
brand strategy, product identity, design strategy tools, design trend reports, user experience & service design, product design case

study, design method study, life-style study, and much more.
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FH245%FFKAT Why YANG DESIGN

SRESETT M 2 SE 0 H 206, BT AN S N &7 i RE 1. A FT i

$

uﬁ&&i+yﬂ*z‘ﬂ" ﬂﬂiﬁé% 7F/\ 1%7{:"’\ Hﬁﬁéﬁl/\ﬁu )Eﬁ)jﬁﬂj'b&rl‘lﬁ
B AR, IATHI BT SR B 5 F P B AR i AR 565 75 5K

Ability to translate research & insight into final product, thanks to rich project experience in trend observation, color & material, brand identity, user research &
product strategy based on product design. In contrast to marketing agency, our design strategy focuses on user experience;
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Long-term cooperation with leading brands as well as -
developing companies in China. Strong insight for El?j:(‘ ’/ijj

‘]Iﬂ %gjj inese market & user; .
Insightful Effective in differgatginks.

F B TR B DL A AT A
TEARFE S Lo SN BT

B [

Resourceful

BT 77 :
Innovative At
International
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Team with international background & vision. Rich project

Cross-category product design & research. Team effort to
constantly design innovative lifestyle; ® experience with international brands;
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Rich resource of design research database,
experts network, project partners & suppliers
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Good design makes full use of material features
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From 2011 to 2013, YANG DESIGN worked with DuPont and apply the material Corian into furniture designs, to express the

<
" material quality in an innovative way. The final products are shown in many exhibitions and fairs.
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MSO Integrated Ceiling Collection, 2010 till now:
Commissioned by MSO, the leading brand of integrated ceiling in China, YANG DESIGN applies macromolecular material into

the design, and therefore a visual and technical breakthrough of the existing aluminum ceiling. The final product is revolutionary
for space design, and evolves from eX|st|ng installation, cleanlng, maintenance, lighting and air ventilation functions.
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BEXFINATUZZIZ THRER B RYET-BOX, FR2013FERELL LX:

NATUZZI Multi-functional Home System T-BOX,Reddot Design Award 2013:
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Royal Selangor Tea Set, 2011 till now:Commissioned by No. pewter brand with 127 years of history, YANG DESIGN designed a

tea set including tea pot, cup, caddy, brush, tray and snack plate. The bamboo pot handle and the mat on bottom are heat-
preventing and anti-scratch. The mouth of the tea caddy is a little wider, so that it makes sealing the double-vacuumized can
easier. Users can easily hold the spin to turn around the filter, and it helps the filter to dispense dense tea liquor to the pot. Not
only is the collection a breakthrough of the visual image of traditional Chinese tea set, but also a perfect tea drinking experience.
The collection is launched in Asia and sold worldwide.
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Royal Selangor Tea Set, 2011 till now:
The collection is covered with a vertical concave and convex texture inspired by bamboo fiber. With the concave and convex

patterns etched into the wares, only 50 percent of the metal surface is in contact with the skin, so the user is warmed rather than
burned.
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The built-in spinner helps to make tea with maximal aroma. The most important innovations are the built-in bamboo spin on the
pot cover, and the snap fit between cover and filter—users can easily hold the spin to turn around the filter, and it helps the filter

to dispense dense tea liquor to the pot.
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Pot cover

Snapfit
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SIGG Produce Strategy & Design, 2012 till now:

SIGG, the Swiss aluminum bottle brand with 200 years of history, is expanding its product line. Keeping the brand DNA in mind
and to use sustainable materials, YANG DESIGN is commissioned to design bottle and lunch box collections for classic, sports,
children and thermo lines. The products are launched in different channels globally.
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y-town E-ink Watch, 2012:

YANG DESIGN tried to apply e-ink technology into super thin and bendable watch. At the same time, we have been sharing new
material and technology developments with our partners. These e-ink technology is also applied as control display to the
Schneider Electric power socket we designed.
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Schneider Electric 2-in-1 Cameras,Reddot Design Award 2013:
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Schneider Electric 2-in-1 Cameras, 2012,Reddot Design Award 2013:

Inspired by triangular warming sign, the unique shape is a metaphor of surveillance in public space. The triangular prism is the
most space-saving solution for minimal volume.

g
reddot design award
winner 2013
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YANG DESIGNAiEfifBiRf# T RMHH~REASRRMBRAR, TEAMBSEERMHRZESR.

Schneider Electric 2-in-1 Cameras, 2012,Reddot Design Award 2013:
YANG DESIGN has provided the maximal solution for product installation and using scenarios. The product can be mounted on

wall or installed on ceiling.
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Schneider Electric 2-in-1 Cameras, 2012,Reddot Design Award 2013:
YANG DESIGN has paid attention to every details in the design process, so that the interior structure,function, cost and

appearance have come into one.

Concern 6 View window

the angle between the normal direction of mounting hole and
back line is 84.2287 degree. it's unreasonable in mounting, the
accepting angle is vertical, it's must to mechanical

Back line
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Concern7 Concern
It is reasonable that the PCBA is vertical with back line, which the angle between the normal direction of sensor module
can keep the rear 10 connector parallel with bottom line, it's must ’ and view window is 84.22B7 degree. it's unreasonable in
to mechanical Bottom line image quality, the accepting angle is vertical, it's must to

mechanical
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Schneider Electric 2-in-1 Cameras,Reddot Design Award 2013:
YANG DESIGN has integrated the Brand identity of Schneider Electric in both the exterior and interior structure.
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SEEREREZS—REk, 2012, R201BFEFEIRR:

Schneider Electric 2-in-1 Cameras,Reddot Design Award 2013:
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Approaching New Consumer Segment




CMFITIEZE R4/ Raising Differentiation







CMFSE N S BT RY %A /

Influence of CMF on Quality Perception
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Influence of CMF on Quality Perception
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BIHEEMRENTRSEE

Design Trend Study Tools & Means

Ll TS AT
Design trend
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JURIIE @ E®BHI% Seminar

., MILEHETTH Opinion leaders interview
HANMETE Focus group Interview
“.. {HIREREE Product tracking

. EHEEIT Material sample study

T B RFisld survey

MEER AR Visual trend study .
CMFASZE4747 CMF trend study ®.,

S4B Consumerfrand .
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st . Y ... @ Theme visual design trend definition
Comparison research .,
MRRSEEERR ",_‘ﬂniﬁ Trend moodboard
Adjective coordinate research ) . AuteghiT Key word
LA45A S Brainstorming ‘l_ A T VA Design element summary

s A Trend matrix
' A¥EmE Trend tendency
& ABREWH Trend influence
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Qutput & HHERAM Application

Conceptual product design



B S 5T /Cross-category Study
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Category of Trends
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Focus on 2-10 year design trends according to the product nature in the projects
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Consumer & Trend

Are you a trend setter or a follower? Who can get the most consumers?
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% Innovators/ Early Adopters/ Early Majority/ Later Majority/ Laggards/
Relative Technology Visionary Pragmatists Conservatives Skeptics
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EEPEE WWIARMKREMRS®IT, 2001—Z5:

EAEKEX WFHIER—EERZ ARNE—RFESENPERITE a4, 820115 £E4, YANG DESIGNAEITER
TEEREHEEERE. APAE. BEAREMEEN %lJffEWE’]§/I\%fEE’]ﬁﬁ9t‘ﬁl§b+ AXHARREET 2N EFITHEE,
RIS T EERKSEESTNSEITN, HEENGRA T KENEE.

Boeing Airplane Interior Study & Design, 2011 till now:

As the only Chinese design consultancy for Boeing since 2011, YANG DESIGN has completed studies on Chinese consumer
> insight, user experience, trend study and brand identity, developed innovative interior design concepts, and the projects are
' highly received by the headquarter in America.
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HEKIASEZSEBMR, 20104
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KIA Luxury Trend Report, 2010:

In 2010, YANG DESIGN is commissioned by KIA to study the Chinese insight of luxury. How can luxury brands win Chinese
consumers via design? This design report goes into Chinese culture and society, and analyzes the luxury design preferred by
Chinese consumers through marketing and product design. It becomes a reference of the next generation of car interior design.
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SEKIASESSEBTI, 201
&it, METHELEDDRATHRF .
KIA Luxury Trend Report, 2010:

The final report is presented to global KIA designers in the Korean head quarter. Inspired by the study, KIA has added interior
details to highlight the luxury sense for the Chinese market, including the welcome LEDIight
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2015-16 PEIEIHEHRS
2015-16 China Design Trend Report
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