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Securing your Brand Advantage Through Packaging

Both packs are made by the same method in
principle!

Hand sanitizer with a built in ‘dog clip’ creates
huge versatility of applications

Gravity dispenses the gel as, where and when you
want it

Creates barrier free uses; pack adapts to the
individual consumer’s lifestyle
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Securing your Brand Advantage Through Packaging

This is one example of thousands @ Pack-Track...Message is:

* Packaging can offer the brand owner many benefits
* Who owns the IP of a pack is now very important

* Functionality & convenience often lead
* Engaging the consumer in use is a brand benefit

* Timing appears good for packaging innovation
e But it is a high risk management undertaking

* Pack-Track maximises your packaging potential AR
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Securing your Brand Advantage Through Packaging

* In this presentation, we will be drawing on Pack-Track, an
Innovation and Information tool, now part of the Datamonitor
Group...

So what is Pack-Track?

It is a system to create and drive
packaging innovation and change
in Consumer Packaged Goods
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The Power of... Seizet/Adapt  PACKTRALK

We capture the important packaging innovations

We analyse these innovations forensically
and put all this on an interactive website to Scize+Adapt



PACK-TR A (X
So, Pack-Track... "

* Has 1000’s of packaging ideas, innovation & change
* |s updated daily
* Can be applied by our clients in many ways

)

* |s proactive and gives leadership to its clients
* |s serious, in-depth, detailed and effective
* Web based and specialist driven

L
&

* |tis not only special...
* Pack-Track is unique
* Nothing quite like it elsewhere in the world!

™



Nothing Quite Like it PACK-TR ALK
Anywhere in the World.... _—>~="

How often is Braille used in the
heat seal of any packs?

Adds communication

Adds value

Welcome to our world... S&lzerAdzpl



Pack-Track | Successful Innovation System

Selize+Adepf
From personal
care to food!

Toothpaste Pump
To salad dressing
dispenser

« Selze+Adapt | Toothpaste pumps switch to vinaigrette dressings
*Total control | Excellent dispensing | Little wastage | Consumer engagement



The Power of... Seize+Adapi  PACKTRACK

Get more inspiration for less money

Achieve better results, faster

Develop your brands with confidence

Drive dOwn packaging cost
Respond to the sustainability agenda

See whatthe CONSUMeEr sees



Securing your Brand Advantage Through Packaging

Pack-Track & the Innovation

The Packaging Advantage ’\/ BV Oj

Seeing is Believing!
Personal Care
Pack Innovation

What the Future Holds
for You!



http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&docid=Xfmrp3AqGKaf0M&tbnid=w0_U31hhF9BZIM:&ved=0CAUQjRw&url=http%3A%2F%2Fwww.clipartsfree.net%2Fclipart%2F1286-revolution-clipart.html&ei=k_eVU_iOIsGION2WgOgI&psig=AFQjCNE_f5H7oBoGt0iEqIW5YM8TBQ-wPw&ust=1402423553595333
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&docid=1h_9V_bQP1_jxM&tbnid=qG-8wOuD95MJvM:&ved=0CAUQjRw&url=http%3A%2F%2Fvector.me%2Fsearch%2Fgreen-tick-icon&ei=1fWVU8_ROu2O7QaV3YCICA&psig=AFQjCNH3DltPk0t0tsQ3vgMW4fEFBEW-0Q&ust=1402423036065792
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&docid=A5dZ8oYxVTaIYM&tbnid=DCQgipuSTdD77M:&ved=0CAUQjRw&url=http%3A%2F%2Fwww.iconarchive.com%2Fshow%2Ffishing-equipment-icons-by-dapino%2Fbinoculars-icon.html&ei=3viVU4_VIuSL7AaHyYDIDQ&psig=AFQjCNExCC3DSnv40iqh8s3AuGPk08P_XA&ust=1402423853709092
https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&docid=EtqQsPfxPpdKDM&tbnid=7VMXk2KQnT4EbM:&ved=0CAUQjRw&url=https%3A%2F%2Fwww.iconfinder.com%2Ficons%2F169729%2Fcalendar_clock_day_future_horologe_plan_plans_schedule_scheduled_speedo_speedometer_tasks_timekeeper_timepiece_timer_to_do_list_todo_watch_icon&ei=KACWU460GqjF7AaCx4GQDw&bvm=bv.68445247,d.ZGU&psig=AFQjCNFQLcAqkClNfO01A2ThNGuF73eGQQ&ust=1402425745773706

Securing your Brand Advantage Through Packaging

This is one example of thousands @ Pack-Track...Message is:

* Packaging can offer the brand owner many benefits
* Who owns the IP of a pack is now very important

* Functionality & convenience often lead
* Engaging the consumer in use is a brand benefit

* Timing appears good for packaging innovation
e But it is a high risk management undertaking

* Pack-Track maximises your packaging potential AR
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Securing your Brand Advantage Through Packaging

A A C i
The six pillars of

packaging innovation

Sustainability 2

Functionality

a
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Securing your Brand Advantage Through Packaging

Functionality \

DATAMONITOR

e
Lonsumer DATAMONITOR

Consumer

Take Out

Pack Functionality can be fun too!!

The secondary use of shape can help drive brand , T
loyalty and interaction with the child and parent. — :
Plus... L
Gives some Shelf Presence and pack after use at

Point of Sale



Securing your Brand Advantage Through Packaging

Take Out
Use of metallized finish, high grade decoration, pack
texture — it’s sexy - +easy open/close like a bottle
cap...and the way to hang it in the shower all gives:
CREDIBILITY
Pack is probably lower Cost than bottle.




Securing your Brand Advantage Through Packaging
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DATAMONITOR
Consumer

Take Out
One sachet contains two liquids as breath freshener.

Flat and highly portable for an on-the-go life style.
Easy to use and highly effective.

A good example of contemporary packaging adding
values in personal care.
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Securing your Brand Advantage Through Packaging

The Personal Care packaging challenge is this, we believe...

Lighter Convenience

Success will come by
working both
In synergy

19 -\
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A A C i
The six pillars of

packaging innovation

Sustainability 2

Functionality

a
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Securing your Brand Advantage Through Packaging

The six pillars | Where to focus your innovation activity

Packaging Innovation: these three
Convenience pillars are vital for brand success and

Shelf presence where the consumer-led
@ Functionality opportunities are.

=

L.

(74 ]
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= Safety (and integrity)

= . Consumers won’t get as excited.
§ They are less likely to pay a

8 Sustainability premium unless it is linked with

another benefit.

Necessary for the brand
manufacture but without loss of
consumer perceived brand values
or qualities.

MANUFACTURER/RETAILER BENEFIT
21

.Cost (reduction)



Securing your Brand Advantage Through Packaging

Actions to consider from this presentation

* See packaging as a value adding or cost reducing device
* Innovation is the driver of packaging change

* Shelf Presence + Convenience are very important
components of brand success and consumer loyalty

* Timing appears good globally for packaging innovation

e But it is a high risk management undertaking

* Pack-Track maximises your packaging potential \
22 /_:—



Securing your Brand Advantage Through Packaging

Pack-Track Faster |Secure |Inspiring |Innovation |Seize+/Adzpt

Salad
Toothpaste dressing
Chocolates
Chewing gum \i » sensual
€8 : @‘ dispensing
. Measure &
Rat poison

dispense




Securing your Brand Advantage Through Packaging

Thank you!

Salina Ip
Account Director based in Hong Kong
Salina.lp@informa.com

+86-152 219 059 10
+86-852 901 980 89

Want to learn more about Pack-Track?

Request a free demo at: http://www.datamonitorconsumer.com/request-demo/

PACK-TRACK

"
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